
February 19,2002 

Federal Trade Commission 
office of the Secretary 
Room I59 
600 Pennsylvania Avenue N.W. 
Washington, D.C. 20580 

Dear Sir or Madam, 

Please convey my concerns about telemarketing to Chairman Muris and/or other appropriate 
persons or departments of the FTC. 

1. Placing prerecorded messages on one's answering machine or in one's voicemail should 
be prohibited under all circumstances. Using an advertising target's fax machine is already 
prohibited, for it can deplete one's paper supply and prevent the owner of the fax machine from 
receiving important documents and messages. Unfortunately, this prohibition does not apply to 
answering machines and voice mail, although the consequences to the consumer or business are 
just as severe. 

2. No advertiser should be permitted to conceal his identity when making an uninvited, and 
generally unwanted, incursion into one's home or business. This includes concealing his identity 

'vrom those who use caller-ID. 
*, &# 

3. Telemarketers should not be permitted to obtain a consumer's credit card number from 
anybody but the consumer, nor should he be permitted to share that information with any other 
commercial interest. 

4. A toll-free number should be provided to consumers, through which consumers should be 
able with absolute certainty to demand that all advertisers refrain from calling them. Penalties for 
noncompliance should be increased. 

Thank you. 

Sincerely, 
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Michael C. Raby 

--- January 27,2002 

- Re: Telemarketing Rulemaking -- Comment. FTC File No. R4 1 100 1 
I 

. To Whom It May Concern: 
\ 

I am writing in response to the recent news of a national “Do not Call List” for 
4 

telembketers. I would like it to be known that I fully support the idea of this type of 
nation wide “Do not Call List”, and I would be honored to be on the top of the list. I feel 
it would be a tremendous asset to the peace and quality of life for the United $tates if 
such a law would be passed and edorced. Two suggestions that I would like to give is 
that when this law is passed, it would be nice to see a website listing the companies that 
are required to abide by this new rule so us as consumers being annoyed by the 
telernarketers would know who we can file a complaint against. Also, mandating that the 
telemarketers must reveal what company they are calling on behalf of, with a stiff penalty 
for giving false idormation. 

q ,  

’4’ 

I 

Sincerely, 
r: 

Michael C. Raby 
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FTC 
Office of the Secretary 
Room 159 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

b 

4 

* f  

d’ 

RE: Telemarketing Rulemaking Comment 
FTC File No. R4 1 100 1 

It has come to our attention that the FTC is considering a general do-not-call list 
that binds all telemarketers. 

We advocate the proposal for a national telemarketing do-not call list. 

The number of telemarketing calls that come on a daily is far too great and 
getting out of hand as they call anytime, sometimes up until 1O:OO pm. and also on 
Sundays. There seems to be no guidelines or consideration for those that are called. 

Thank you for your sincere consideration. 

Sincerely, 

Y 

Carl B. Rosenbeny 

p Y P - p  Joyce J. Rosenberry 



2/16/02 

FTC O f f i c e  Of the Secretary 

600 Pennsylvania Ave. N.W. 

s * 
t ,  

. I  Room 159, c 1  

- _  -.. - + Washington, D.C. 20580 

- To Whom I t  May Concern, I 

, I am very pleased t h a t  the FTC has proposed a national 

-, Please add the following to the "DO NOT CALL" registry: 
"DO N o t  C a l l "  registry f o r  Pennsylvania consumers. 
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FEDERAL TRADE COMMISSION - 
OFFICE OF THE SECRETARY 
ROOM 159 
600 PENNSYLVANIA AVE . W . W. 
WASfiINGTON, DC 20580 

TO: 

DATE: February 18,2002 

SUBJECT: TELEMARKETING SALES RULE 

1. Estab l i sh  a to l l- free  number through which 

consumers could r e q u e s t  t o  be put  on a 

"do not c a l l  l is t ."  
I '  

1 

. 2. Please do everything p o s s i b l e  t o  keep 

te lemarketers  from c a l l i n g  m e .  I HATE TO 

ANSWER TiIE PHONE TO HEAR A PERSON TRYING TO 

SELL SOMETHING WHICH I CAN NOT SEE. S top  

them from c a l l i n g  m e .  I can shop where I can .  

see  what I w i l l  buy. TELEMARKETERS INVADE 

PRIVACY AND WASTE MY TIME. 

Thank you for  your c o n s i d e r a t i o n ,  

.. . 
. . . .  
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From The Desk Of 
Leonard Schwatz 
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BRENDA R. SEELY 

3d q a m  

-a 



. . . . .  . . . .  . .  . . .  
. .  . .  . .  

4 

. . . .  . . . . . . . . . . . .  . . . . . .  . . . . . .  . . . . . . . . . . . . . . . . . . . .  . . . . . .  . .  . . . .  . . . .  . . ,  . . .  . .  . . . . . . .  . . . . . . . . . . . .  . . . . . .  . .  .......... ...T....."'... ..... - ~ .  . ..:. . . . . . .  . .  
. '  ' 

. . .  
. .  

. .  
. .  

. . .  . '  

. . .  

... ........... ......... ...... 
1 
;-. ~- 

/ 

.-i 

1043 



1 



.. . 
. * -  

. .  . .  

1 .  . .. . . .  

. .  

. .  

.- ’, 

4 

I I . ... .I - . . . - . .-- . .-. . -_ -, . . 

1045 



. -  
a 

--- 
, .  

. . .  -4.. . . . . . .  .. . : . .  
. .  

\...' . . . . . . . .  _ .  . .  
. . ,  . .  . . . .  ij: . . . . . .  , 

- ;. 63'. 

. .  

! 
I 

. . . . .  . . . .  . . .  . . . . . . . . . . .  
. . . . . . . . . .  

. . . . . . .  . . . .  . . . . .  
- . .  , .  . .  - .  . . . .  . .  

I I 
. . j  
. ,  . .  .: 

i 

' ' !  I 
I 

I 

- -  
I 

. -  I 

I 

1046 



n 
5 .  , 

. . . .  . . . .  . .  

. .  
I 

. .  

i 
j 

. .  - .  . . . .  

. _  . 

I 

. 



. . . . . . . .  . . . .  . . .  . . .  . . . . .  . . . . . .  . . . . . . . . . . . . .  . .  

I 

. .  . .  

I I 

. .  

. - -  1 . .  
I 

. . . .  
I . . .  

.i 
i f  
io 

! U  

. . . .  . . .  i X  
. .  

. . . . .  

.~ 

. I  
. .  

. .  

. . _ . a .  . 

- - -  . .  
. .  



--- 

1 .  



R 
i 

i 

January 22,2002 

FTC, 'Telemarketing Rulemaking - Comment. FTC File No. R41 I001 ." 
FTC, office of the Secretary 
Room 159,600 Pennsylvania Ave., N. W., 

- -  

I 

' Washington, D.C. 20580. 

\ Dear Sir or Madam: 

. I am writing this letter to the FTC in response to FTC file No. R411001, to be included in the public 
comment section. As an American citizen and taxpayer, I find it difficult to express just how fully I 
support the revisions proposed to the Telemarketing Sales Rule. As a voter, there has never been any 
issue that has more personally affected me than the invasion of my privacy by business utilizing this 
harassing form of marketing. 

t f ,  

d' 

I 

1 As an American consumer, I am constantly reached by various forms of marketing, from n/ and radio 
commercials to newspaper and magazine advertisements. If I want to buy a product or service I have 
many avenues to make an informed purchase, however I do not need a salesperson calling my house 
and interrupting the sanctity of my home to sell me a service that I do not want or need. After a long 
day at work, the last thing I need is a telemarketer bothering me. 

/ 

Our household receives between 15-20 of these calls during a week, and that is simply during the 
evening. For the last time, this American taxpayer does not want new windows or vinyl siding. 

The proposed changes would allow for a list where consumers could post their names and phone 
numbers, so that telemarketers won't call. This is a perfect solution to this problem because 
telemarketers would be able to find out which people do not want their calls, and therefore save - 
themselves time and money by only calling those people who are not on the list. Plus this list would 
save myself and other Americans the frustration of telemarketing during our peaceful evenings after a 
long working day. 

If there is anything further I can do to express my complete and total support of these measures, please 
contad me immediately. Thank you for your work on behalf of America. 

Sincerely, 

W Andrew E. Troup 
American Citizen and Taxpayer. 



Bruno L o  T u c c i  

I‘ 

. ‘FeErua ry  20 th ;  2002 . 
C I  

--- 

I 

O f f i c e  of  t h e  S e c r e t a r y  
Room 159 

. , F e d e r a l  Trade  Commission 
600 Pennsy lvan ia  Ave, N O W o  
Washington D O C o  20580 
4 

; Dear S i r  o r  Madam; 

P l e a s e  sbom--them from i n t r u d i n g  my pr ivacy .  

Enough is enough! 

Stop!  

S top!  

S top!  

S top!  

Stop!  

What e v e r  i t  t a k e s  t o  s t o p  t e l e m a r k e t e r s ,  s t o p  them. 

Bruno L. Tucci  
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Telemadteting Rulemaking 
FTC File No, R411001 
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bear Sir, 

is being invaded by this practice. I am paying for the use of my 
~ I e p h m e  und want no unsolicited culls, 

these calls that 
take up ow time, disturb- ow peace, and in my cuse it just Seems Q 

stupid way of doitlg business. 

US. will finally have an undiswbed dinner haw and less stressful 

4 I urn in f m w  of stopping atl tekmarketing. I feel my privacy 
* ,  

r Itn W a y ' s  busy world we allle born 

Sap telemarketing u d  T m stwe many households acmss *he 

day. 
-)lAJ&J 3- 
Michael Vitale 
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Fc&rd Trade Commission, 

I am in favor of a central, national number for consumers to call to.stop telemarkeks. 
Your do not call registry is a great idea. I am constantly at all hours of the day with 
telemarketers, at night, weekends hc&g Sundays for afl kinds of sales. I have signed up to be 
taken off the telemarketers list but still I am getting countless phone cab. This letter is an 
''endorsement for very heavy penalties ifthey do not stop calling. Thank you for your time. 

Wdliam C. Wagner 

't 
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February 20, 2002 

4 

From: Barbara Wirkus 

Re: Proposal to modify Telemarketing Sales Rule 

Please DO NOT require telemarketers to identify themselves 
when making calls. 

If you do, you will destroy the effectiveness of Verizon's 
Call Intercept which, for a nominal fee, does a magnificent 
job of shielding consumers'from the horrendous onslaught of 
telemarketing calls. (Please see attachment) 

I have used Call Intercept for almost a year and have had NO 
unwelcome calls. My phone DOES NOT RING unless the call is 
from family or friends. 

With your proposal, my phone would still ring and disturb 
me. I would be forced to go to the phone to check my Caller 
ID. I cannot understand why you believe that would be 
helpful . 
Again, I plead with you not to keep telemarketers from 
hiding their identities. I love my Call Intercept - it has 
vastly improved my quality of life. Please don't destroy it. 
Also, be advised that Do Not Call Lists are worthless. There 
is no way to enforce them. 

cc: Verizon 



, 

or 
ller 

records their name. It will be a ringing pattern that is different from your existing ringing pattern, to let you know that it is a Call 
lntekept call. The words "Call Intercept' will appear on your Caller ID unit. 

Whenyou answer the call, you will hear a recording identifying it as a Call Intercept call. It will tell you that someone is waiting to 
spetk with you. 

T o  he% who is calling, Press 1 (If y m  do m t  press' I to hear who is calling, the call will fo'orward to Home Voice Maii if you are a 
subscriber or to your answering machine if you have one.) 

Do you want to talk to the caller? 
If you have Home Voice Mail If vou don't have Home Voice Mail 

To accept the call Press 1 
To decline the call Press 2** 
To refuse a sales call Press 3*** 
To hear who is calling again Press 5 

T o  accept the call Press 1 
To decline the call Press 2** 
T o  refuse a sales call Press 3*** 
To send to Voice Mail Press 4 
To hear who is calling again Press 5 

Call Intercept doesn't block calk from family members 
When you subscribe to Call Intercept, you will be asked to select a +digit Personal Identification Code. If a family member 
encounters Call Intercept when calling home, they can enter this code when asked to record their name. The call will bypass Call 
Intercept and complete as dialed. Your phone will ring with a ringing pattern that is different from your existing ringing pattern, to 
let you h o w  that it is a Cali Intercept call. The words "Priority Caller' will appear on your Caller ID unit to let you know t h a t  it's a 
family member or friend using the override code to bypass Call Intercept. 

Call Intercept forwards your calls to Home Voice Mail or your answering machine if you 
aren't home or choose not to answer a Call Intercept call. 

If you have an answering machine or Home Voice Mail: 
Set the ring cycle (the number of rings heard before Home Voice Mail or your answering machine answers ymir d!s) to 
fewer than 7 rings or less than 42 seconds. 

When Call Intercept sends a call to your answering machine, there is a 14 second delay between the time your answering 
machine message begins and the time the caller is connected to your answering machine and begins to hear your message. 
Be sure your message is 20 seconds or longer to ensure the caller undersmnds when to begin recording their message. 

If you have an answering machine: 

Call Intercept works with Call Waiting 
When you have Call Waiting, and you receive a Call Intercept call, you can interact as you normally would with Call Waiting. 
A special tone that matches the Call Intercept ringing pattern will let you know that it is a Call Intercept call. If you have Call 
Waiting ID, "Call Intercept" will appear on your display unit. 
?f you have Anonymous Call Rejection (ACR) active on your line, Call Intercept will not work. You must deactivate ACR by 
pressing *87. 

Note: If you hequently receive collect calls from prison inmates located in NJ, PA, DE, DC, MD, VA or \W, these calls are 
u'nable to complete if you have Call Intercept. Also, if you frequently receive calls from International Cellular Telephones, your 
callers may experience problems completing calls to you. You may wish to reconsider your subscription. 

OC)l6l9 ' Of' V-1325-LTRHD 
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FTC 
Ofice of the Secretary, Room 159 
600 Pennsylvania Ave. NW 
Washington, D.C. 20580 

- I  

Feb&ry 6,2002 

\ 

Ref. “Do Not Call” Registry 

This letter is to urge approval of the proposed changes to the Telemarketing Sales Rule being 
cpnsidered. I am strongly in favor of having a national “Do Not Call” registry. 

4 

* ,  

Although I am personally opposed to telemarketing, I realize that in the United States we have various 
; freedoms which should not be curtailed and I am merely seeking a level playing field in dealing with an 

incredibly powerful industry. To this end, I would like to see a regulation whereby all telemarketers 
would be required to “uriblock” their phones to show company name and a “contact” phone number (i.e. 
a number that people can call to register complaints andor request removal €?om a call list). 
Telemarketers know my name and my telephone number and, in all probability, know my address and a 
lot of other personal idomation. They also have the financial and technical wherewithal to acquire and 
utilize the latest in telephone technology as an invasive device. In a worst case scenario, t h ~ s  is quite 
frightening. At the very least this is a unfair advantage over all but a small percentage of consumers. 

I fiuther realize that certaiq people point out that billions of dollars of sales are made via telemarketing 
and use this to argue that the telemarketing “industry” is economically important. I would counter that a 
significant percentage of the sales made as a result of a telemarketer’s call are due to numerous reasons 
having nothing to do with the merits of the product or service being presented by the telemarketer - not 
the least being misleading information. In fact, I strongly believe that a significant percentage of the 
sales are hudulent. Consider, since it takes deliberate action on the part of a telemarketer to have their 
phone ID blocked, just how legitimate are those sales. Why do the telemarketers feel they have to hide 
their identity? Finally, I personally know people who purchase simply to end the harassment! 

I would also like to point out that I am always reluctant to ask the government for help but I have done 
as much as I know how to do. To date I have: 

Written to the Direct Marketifig Association’s Telephone Preference Service 
Placed my name on the Oregon “‘No Call” list (at a cost of $6.50) 
Programmed my phone to not accept “Blocked” calls 
Purchased a TeleZapper (at a cost $49.95) 

Nothing has been effective and I still feel harassed. 

-Thank you very much for your time. 

b - - ! ! d  
-A : Bruce M. Woodworth 

I062 
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